
The Revenue Marketing Platform

Challenge

Revenue Attribution

Key Features

Multi-touch Contribution:
 
Get a complete view of marketing's impact on pipeline 
creation, acceleration, and total contribution. 
 

Engagement Heatmap:
 
Deploy product marketing with surgical precision to 
amplify conversions, with views into where prospects 
interact at every stage. 

Proximity Attribution:  
 
Pinpoint the real conversion catalysts — not just who 
showed up last — by tracking the engagement windows 
that led to stage conversions.

Solution

Endless debates over marketing’s value distract from what truly drives growth — pipeline and sales. Traditional attribution models 
make this worse by fixating on credit rather than insights, creating silos and eroding trust. Marketing needs a new attribution 
approach that builds confidence by revealing how the customer journey works and which activities fuel a scalable, repeatable 
growth engine.

An add-on to the Mperativ Revenue Marketing Platform, the Revenue Attribution Module is for marketers who need a more 
strategic view provided by advanced attribution techniques that answer critical business questions, using attribution techniques to 
answer critical business questions. Mapping the entire customer journey identifies the campaigns most likely to convert and drive 
growth. With finance-approved formulas, marketing can accurately measure ROI and confidently execute multi-touch engagement 
strategies that accelerate sales velocity and revenue.



About Mperativ

Build your Revenue Marketing Strategy 

Mperativ is the leading AI-powered revenue marketing data science platform that directly links go-to-market (GTM) activities to 
revenue growth. In today’s “do more with less” environment, marketing teams must prove their impact with clear, data-driven 
insights. Mperativ bridges this credibility gap by providing real-time visibility into how GTM efforts drive pipeline and revenue. 
 
Leveraging advanced analytics and machine learning, Mperativ helps teams optimize marketing investments by identifying 
the highest-value activities for maximum impact. Our platform continuously captures and analyzes GTM trends, applying 
sophisticated AI models to enhance performance and keep teams ahead in a competitive landscape. 
 
Headquartered in the Bay Area, Mperativ is backed by top Silicon Valley investors, including GFT Ventures, Handshake Ventures, 
and WestWave Capital.

The Mperativ Revenue Marketing Platform lets you build your revenue strategy your way. 
Pick your path — explore the modules below.

See how Mperativ transforms GTM strategy with your own data. To learn more, go to www.mperativ.io or contact us at info@mperativ.io.

Attribution ROI:
 
Leverage finance-approved formulas that ensure 
accuracy, eliminate double counting, and prove 
marketing’s impact with confidence. 

Campaign Influence:  
 
Track every opportunity, measure pipeline creation in 
terms of the total dollars influenced, and visualize the 
complete customer journey from first touch to final sale.


